
The “sales funnel” frames the basic structure of marketing and sales 
activities, providing a practical template for planning.

Sales Funnel

Potential
audience

Interested
prospects

Actual
customers

Stage Awareness Consideration Selection

Pool size

Time

Source: Hugh Dubberly and Shelley Evenson powered by FAM99 – Frameworks and Models © 2012

http://www.dubberly.com
http://www.dubberly.com
http://www.fam99.com
http://www.fam99.com

